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Kulcsszavak: 

 

 

Summary 

We conducted a customer satisfaction survey at a meat wholesale company. It can be concluded 

from the results of the survey that customers are mostly satisfied. The most important problem is 

unpunctuality, the unreliable fulfilment of orders which generally the producers should be blamed 

for. The company wants to extend its offer with frozen products. One part of the survey focused 

on the question whether the partners would buy products of this kind from the company.  On the 

basis of the answer we suggest that they should extend their selection this way, too.  

Key words: customer satisfaction, questionnaire survey, meat products, extension of selection of 

goods, rivals 
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